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Abstract
E-reader is not only light and thin but also close to the effect of display by real paper on the

screen thanks to the “electronic ink”. With the application of the results of the development of
soft electronic industry to the electronic publication industry, the traditional reading customs
might be overturned. But at present stage, the use of E-reader is not so popular and the academic
circle lacks the empirical researches on E-reader in consumer market. Therefore, the main
consideration of the research is the characteristics and the market situation of E-reader products.
The research aims to explore the effects of the sources of information on the acceptance of
innovation by customers and the acceptance of innovation by customers, the attribute of new
products, and the variable of environment on the intention to adopt innovative products. The
research took the college and academy students in Taoyuan County as subjects and, we firstly
tested the consistency of the contents of questionnaire before used ANOVA to verify the effects
of the volume of the sources of information on the acceptance of innovation by customers. In the
final stage, we used correlation analysis, regression analysis to verify the acceptance of
innovation by customers, the attributes of new products, the effects of the variable of
environment on the intention to adopt innovative products. According to the results of analysis,
we have following major findings:

1. The acceptance of innovation by customers would affect their intention to adopt the

innovative products;
2. ariable of environment would affect customers’ intention to adopt the innovative products;
3. relative advantage, complexity of the attributes of new products would also affect customers’
intention to adopt the innovative products;

4. more sources of information are, the higher acceptance of innovation by customers will be.

Keywords: acceptance of innovation, attribute of new products, adoption intention,

variable of environment, E-reader
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